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Colour the Trails is an organization 
that advocates for inclusive repre-
sentation in outdoor spaces. Over 
the years I’ve had the pleasure of 
designing their annual reports and 
online film festival collateral. 

I use digital collage techniques 
and bright colours to empha-
size the celebratory, adventur-
ous, and inclusive values that 
their organization represents.

PROMOTIONAL
MATERIALS

PROJECT 01





BOOKLET
DESIGN

PROJECT 02

I had the privilege of designing the 
Vancouver Urban Farming Society’s 
Annual Forum program booklet and 
their Urban Farming Census Report. 
I utilized natural colours and sea-
sonal produce imagery to empha-
size Vancouver’s temperate climate 
and ideal farming conditions. 

These booklets are vital assets 
for VUFS’s goals of strengthening 
urban farming through education, 
advocacy, networking, and support.
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Figure 4. Revenues from sources besides
farm sales, 2017-2019
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Other revenues
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Fee-for-service
Grants

N = number of farms reporting any non-farm
sales revenues.
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Figure 5. Change in employment numbers by type of employee, 2014-2019.

Type of Employee
Full-time Seasonal

Full-time Year-round

Part-time Seasonal

Part-time Year-round

Numbers in columns represent actual number of employees. N = number of farms reporting
at least one employee.
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Figure 2. Urban farm sales (in $ value), 2010-2019.
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Farm sales values are not adjusted for inflation.
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SELECTIONS FROM THE URBAN FARMING CENSUS REPORT



Developing these van wraps and 
mural design for Coast Tsawwas-
sen Inn was a wonderful exercise in 
surface design and thinking about 
how the graphics would translate to 
large and three-dimensional objects. 

The imagery and icons used 
within both designs celebrate 
the many sights, amenities, 
and opportunities the hotel 
and local area have to offer.

SURFACE
DESIGN

PROJECT 03







Dominion Bar + Kitchen is a new 
restaurant focused on downtown 
experience paired with local 
comfort. Designing for a new 
establishment allowed me creative 
freedom to develop their branding 
across a variety of applications.

Using their rich blue and geometric 
aesthetic I designed their menus, 
flyers, and custom icons to reflect 
their contemporary urban vibe. 

RESTAURANT
BRANDING

PROJECT 04



CUSTOM ICONS



2020 “Mixed Gems” Group Show, Feb 21 - Mar 20, 2020, Red Gate Arts Society, Vancouver, BC. 
2019 “Mimesis”, Solo Show, Jan 15, 2019 - Apr 21, 2019, The O Gallery, Kitchener Ontario

Through playful juxtapositions of 
natural and synthetic objects, this 
quirky series uses mundane items 
to explore the environmental 
intersections we experience daily. 

These digital illustrations render 
the ordinary as extraordinary, 
inviting the viewer to examine 
their own environments with a 
new lens of wonder, appreciation, 
and stewardship.

EXHIBITIONS:

DIGITAL 
ILLUSTRATION 
SERIES

PROJECT 05





Combining illustration and 
layout techniques I designed 
the collateral for this women’s 
skateboarding event including: 
posters, cards, gifs, and graphics.

Skateboarding has a reputation 
for being male-dominated, so 
the goal of the graphics were to 
celebrate the diversity of non-
traditional skateboarders and  
to promote inclusivity within  
the sport. 

EVENT
COLLATERAL
DESIGN

PROJECT 06





LOGO
DESIGN

PROJECT 07

I designed this logo for a 
woodworker who started her own 
business creating wooden boxes 
to hold flies for fly fishing. 

The imagery combines a fishhook 
with a pine tree, representing 
both what the boxes are made of 
and what they hold. The overall 
aesthetic is a clean, classic look 
with a modern spin.





INSTALLATION
DESIGN

Using photography, digital 
painting techniques, and 
feathers I designed this 
installation for an immersive 
and contemplative viewing 
experience. 

Alluding to Greek Mythology 
in its title “Icarus is Not Here”, 
the piece uses obscured 
portraits and landscapes to 
examine our own journeys of 
triumph and folly and whether 
we let our falls define us.

2016/17 “Dis://Connections: Emerge Annual Exhibition” Nov 24, 2016 - Jan 8, 2017,  
                The Reach Gallery Museum, Abbotsford B.C.  
2016 “Intermedia Art Show”, April 17, Trinity Western University Campus, Langley B.C.

EXHIBITIONS:

PROJECT 08





All proceeds from print sales went to Hogan’s Alley, a nonprofit organization working to advance the 
social, political, economic, and cultural well-being of people of African Descent in Vancouver, BC.

“Art speaks where words are 
unable to explain.” - Mathiole

This digitized linocut print was 
inspired by the image of Zoe 
Sturges, a kindergarten teacher 
in the USA, giving flowers to the 
national guard during Black Lives 
Matter protests in June 2020.

IMPACT

DESIGN
WITH AN
IMPACT

PROJECT 09





In our digital age snail mail is 
becoming a lost art. With this 
ever growing series I hope to  
re-inspire the act of card giving 
for the good times and the bad.

Using a combination of hand 
drawn and digital illustration 
techniques, each card is unique 
in its graphics and messaging.

LINE OF
GREETING
CARDS

PROJECT 10



I was hired by the nonprofit Justice 
for Girls to refresh their branding 
and collateral.

In addition to updating their logo 
and business card designs, I also 
got to create educational posters, 
handouts, and booklets with the 
goal of making information about 
consent and online resources easily 
accessible for youth. 

BRANDING
REFRESH

PROJECT 11





Lighthouse Voyage is a non-profit 
working to bring hope and  
freedom to human trafficking 
victims in India. The image of a 
lighthouse represents light shining 
in the darkness, marking the start  
of a new voyage of hope. All 
revenue from apparel sales goes 
towards the construction of a 
girls shelter in Tamil Nadu.

LOGO +
APPAREL
DESIGN

PROJECT 12






